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• This is an offering of a newly formed entity with limited operating 
history, and an investment in PROC’s shares is speculative. You 
should consider the prospectus in light of the risks, uncertainties and 
difficulties frequently encountered by companies that are, like PROC, in 
their early stages of development.

• No public market currently exists for PROC’s securities, and it has no 
current plans to list their securities on a national securities exchange. If you 
are able to sell your shares, you would likely have to sell them at a discount 
from the price at which you purchased them from PROC.

• You should consider your investment in PROC’s shares a long-term 
investment. If PROC does not successfully implement a liquidity event, you 
may suffer losses on your investment, or your shares may continue to have 
limited liquidity. PROC is not required to provide for a liquidity event.

• PROC’s advisor, Procaccianti Hotel Advisors, LLC, and its affiliates will face 
conflicts of interest, including significant conflicts created by its advisor’s 
and its affiliates’ compensation arrangements with PROC, including 
compensation which may be required to be paid to PROC’s advisor if its 
advisor is terminated.

• Conflicts of interest may also arise in connection with other investment 
vehicles sponsored by PROC’s sponsor, Procaccianti Companies, or its 
affiliates, which could result in decisions that are not in the best interests of 
its stockholders, including decisions relating to the allocation of investment 
opportunities among PROC and such other investment vehicles.

• PROC does not have any employees and will rely entirely upon its advisor to 
manage its business and its property manager or third parties to manage 
hotels PROC acquires. The key personnel of PROC’s advisor and property 
manager will face conflicts of interest regarding the amount of time they 
allocate between PROC’s business and other businesses for which they 
perform services.

• In order to qualify as a REIT, PROC cannot directly operate its hotel properties, 
and its returns will depend on the management of their hotel properties by 
its property manager, which is also an affiliate of Procaccianti Companies.

• PROC’s property management agreements will require its taxable REIT 
subsidiaries, or TRSs, which are fully taxable corporations in which it hold 
interests, to bear the operating risks of their hotel properties. Any increases 
in operating expenses or decreases in revenues may have a significant 
adverse impact on its TRSs and thus its earnings and cash flow.

• This is the first public offering sold by the dealer manager. PROC’s ability to 
raise money and achieve its investment objectives depends on the ability of 
the dealer manager to successfully market the offering.

• PROC will depend on its advisor and its affiliates to conduct its 
operations, and they will depend on its dealer manager and its affiliates 
to conduct PROC’s offering and certain administrative functions 
for PROC; thus, adverse changes in their financial health or PROC’s 
relationship with them could cause PROC’s operations to suffer.

• PROC’s charter does not restrict it from paying distributions from 
any particular source, which means that they could use an unlimited 
amount of offering proceeds and borrowings, as well as proceeds from 
the sale of assets and the waiver or deferral of fees otherwise owed 
to their advisor, to pay distributions. Any of these distributions may 
reduce the amount of capital they ultimately invest in properties and 
other permitted investments, and negatively impact the value of your 
investment, especially if a substantial portion of their distributions are 
paid from offering proceeds. PROC’s board of directors has adopted 
a policy to refrain from funding distributions with offering proceeds; 
instead, they plan to fund distributions from cash flows from operations 
and capital transactions (other than net proceeds from this or other 
securities offerings, but which may include the sale of one or more 
assets). Therefore, PROC does not expect to use return of capital 
sources to pay distributions. However, its charter does not restrict them 
from paying distributions from any particular source, including proceeds 
from securities offerings, and its board of directors has the ability to 
change their policy regarding the source of distributions.

•  If PROC were to become internally managed, PROC would pay 
substantial fees to its advisor prior to holders of K Shares, K-I Shares 
and K-T Shares receiving their agreed-upon investment returns. In 
addition, PROC will pay substantial fees and expenses to its property 
manager and their affiliates, and will reimburse its advisor and its 
affiliates for expenses, which payments increase the risk that investors 
will not earn a profit on investment.

•  This is a “blind pool” offering because PROC has not yet identified all 
of the properties it may acquire with the offering proceeds and has 
a limited prior operating history. You will not have the opportunity to 
evaluate the merits or risks of such investments before you purchase 
their securities. PROC may change its investment objectives and 
strategies without stockholder consent.

•  PROC may incur substantial debt, which could hinder its ability to pay 
distributions to its stockholders or could decrease the value of your 
investment if income from, or the value of, the property securing the 
debt falls.

•  PROC’s failure to qualify as a REIT for federal income tax purposes could 
materially decrease cash available for distributions and limit its ability to 
make distributions to their stockholders.

SECURITIES OFFERED THROUGH S2K FINANCIAL LLC, MEMBER FINRA/SIPC, THE DEALER MANAGER FOR PROCACCIANTI HOTEL REIT, INC. THIS SALES AND ADVERTISING MATERIAL IS NEITHER AN OFFER TO SELL NOR A SOLICITATION OF AN OFFER TO BUY SECURITIES. AN OFFERING IS MADE ONLY 
BY THE PROSPECTUS. This material must be read in conjunction with the prospectus in order to fully understand all of the implications and risks of the 
offering of securities to which the prospectus relates. A copy of the prospectus must be made available to you in connection with any offering. Neither 
the Securities and Exchange Commission, the Attorney General of the State of New York nor any other state securities regulator has approved or disapproved of  
Procaccianti Hotel REIT, Inc.’s securities, determined if the prospectus is truthful or complete or passed on or endorsed the merits of the offering. Any representation 
to the contrary is a criminal offense. 

FORWARD LOOKING STATEMENTS
This sales and advertising material contains forward-looking statements within the meaning of federal securities laws and regulations relating to the business 
and financial outlook of Procaccianti Hotel REIT, Inc. (“PROC”) that are based on management’s currents expectations, estimates, forecasts and projections 
and are not guarantees of future performance. These forward-looking statements are identified by the use of terms and phrases such as “anticipate,” 
“believe,” “continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “predict,” “project,” “should,” “will” and other similar terms and phrases, including 
references to assumptions and forecasts of future results. Actual results may differ materially from those expressed in these forward-looking statements. 
You should not place undue reliance on any such statements. A number of important factors could cause actual results to differ materially from the forward-
looking statements contained in this brochure. Forward-looking statements in this material speak only as of the date on which such statements were made 
and PROC undertakes no obligation to update any such statements that may become untrue because of subsequent events.
  
RISK FACTORS
PROC is an “emerging growth company” under the federal securities laws and will be subject to reduced public company reporting requirements. Investing 
in PROC’s common stock involves a high degree of risk. You should only purchase PROC’s securities if you can afford a substantial loss of your 
investment. See the section entitled “Risk Factors” of PROC’s prospectus for a discussion of the risks which should be considered in connection 
with your investment in PROC’s common stock, including:



sponsor with institutional experience1

1) Affiliates of our sponsor, Procaccianti Companies, Inc., including all of the key personnel of our advisor, provided services to institutional capital investors in other investment programs. While the investment strategies of 
these other investment programs may have been similar to our investment strategy, the securities offered and your rights in PROC’s investment program are not similar to those received by the institutional capital investors. An 
investment in PROC is not an investment in the sponsor. 2) Past performance is not indicative of results and there is no guarantee that PROC will achieve comparable results of Procaccianti Companies or its affiliates. Adverse 
changes in general economic conditions have occasionally affected the performance of programs sponsored by Procaccianti Companies, Inc., PROC’s sponsor. See the “Prior Performance Summary” section of the prospectus.  
3) Includes Starwood properties acquired by Marriott pursuant to the September 2016 Marriott-Starwood merger. 4) 2018 Hotel Business Magazine annual ranking of hotel owners and developers. Published annually in 
September.  5) 2017 Hotel Management Magazine annual ranking of hotel management companies. Published annually in June. 6) TPG Hotels + Resorts, Inc. is a pre-approved operator of the major brands.

ESTABLISHED 1958
Portfolio of nearly 50 branded hotels

Over 12,000 guestrooms under management in the U.S.

PRE-APPROVED BY MAJOR BRANDS6 PRIOR INSTITUTIONAL CAPITAL PARTNERS

One of the largest 
OPERATORS  
of Marriott hotels  

in the U.S.3

One of the largest 
OWNERS  

of hotel rooms  

in the U.S.4

One of the largest 
MANAGERS 
of hotel rooms  

in the U.S.5

investment opportunity

ONE OF THE FASTEST GROWING SEGMENTS IN THE HOTEL INDUSTRY7

We intend to create a portfolio of premium-branded,  
select-service hotel assets that are  

geographically diversified across the U.S.
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LODGING: THE HIGHEST CAP RATES12 OF ALL COMMERCIAL REAL ESTATE SECTORS IN 201713

OPPORTUNISTIC TIMING IN THE PREMIUM-BRANDED, SELECT-SERVICE SEGMENT

7) Robert Mandelbaum, CBRE, Select-Service Hotels: Efficient and Profitable, Hotel Online.com, April 2017, Forrester Consulting “Customer Experience in Hospitality”. 8) Forrester Consulting “Customer Experience in Hospitality”. 
9) U.S. Census Bureau. 10) By 2020, The Huffington Post, June 17, 2016. 11) AARP 2016 Top 7 Travel Trends for Baby Boomers. 12) Estimated acquisition cap rate equals trailing 12-month net operating income divided by the total 
acquisition cost for the property. Net operating income for a specific hotel or capital expenditure project is calculated as the hotel or entity level operating profit less an estimate for the annual contractual reserve requirements for 
renewal and replacement expenditures. The acquisition cap rate is meant as a measure of the trailing 12-month net operating income yield at the time we acquire the property, and is not meant to be either an indication of historical, 
or a projection of anticipated future, net operating income yield for the acquisition. 13) July 2017 Monthly Market Perspective published by HFF Securities.

PREMIUM-BRANDED, SELECT-SERVICE HOTELS PROVIDE:

PREMIUM-BRANDED, SELECT-SERVICE  
HOTELS

BUSINESS8

59%
Monday–Thursday Occupancy

BABY BOOMERS11

$120 billion
Spent on Travel

Consistent high quality product  
at a reasonable price

Streamlined services  
for the self-sufficient traveler

Cost efficient amenities 
with lower overhead

FAVORABLE MACRO TRENDS DRIVING DEMAND

2

 There is no guarantee that these trends will continue or that PROC will benefit from them.

MILLENNIALS
80 Million Brand Loyal People9 on Track to Spend 

$1.4 trillion on travel10


